Fashion Institute of Design & Merchandising FIDM

919 South Grand Avenue, Los Angeles, California goo1s

213.624.1200

FIDM/The

Los Angeles San Francisco Orange County = San Diego

Articulation Agreement between:
FIDM/THE FASHION INSTITUTE OF DESIGN AND MERCHANDISING
And
SMC/SANTA MONICA COLLEGE

Fashion Institutc of Design and Merchandising and SMC/Santa Monica College have

reached the following understanding to facilitate the transfer of Santa Monica College Associate of
Art (AA) graduates to Upper Division Study at FIDM. specifically for FIDM's Bachelor of Arts in
Creative Industry Studics (CIS). Bachelor of Arts in Digital Cinema (DC). Bachcelor of Arts in

Graphic D

esign (GD), Bachelor of Arts in Interior Design (1D), Bachelor of Arts in Fashion

Knitwear (FK), and the Bachelor of Science in Business Management (BSBM). To facilitate the
alorementioned purpose it is understand that:
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Santa Monica College graduates with an Associate Degree in any subject (does not
specifically have to be an Associate Degree for Transfer (ADT)). comprised of at least 90
quarter/60 semester units of study and which satis(ies either California State University
General Education Breadth Pattern (CSU GE-B) or Intersegmental General Education
Curriculum (IGETC) lower division general education requirements, may enter FIDM's
Bachelor of Arts in Creative Industry Studies programs with (ull junior upper division
status. All academic credits carned by Santa Monica College students/graduates with a
grade of C- or better will be accepted for transfer and students will be guaranteed
bachelors degree attainment within 90 quarter/60 semester units ol study providing that
they had at least 90 quarter/60 semester units of transfer credit upon entry. FIDMs CIS
program is an interdisciplinary program for AA gradualtes in any subject and provides for
multiple concentration options {(detailed in Addendum).

Santa Monica College graduates with an Associate Degree in Business Administration -
ADT. or Accounting. comprised ol at least 90 quarter/ 60 semester units and which
satislies either CSU Academic Breadth or UC Intersegmental General Education
Curriculum (1GETC) lower division general education requirements and have a minimum
cumulative grade point average of 3.0 on a 4.0 scale. or higher. may enter FIDM's
Bachelor of Science in Business Management program with full junior upper division
status. All academic credits carned by Santa Monica College students/graduates with a
grade of C- or better will be accepted for transfer and students will be guaranteed entry to
a bachelors program consisting of 90 quarter/60 semester units ol study. providing that
they had at least 90 quarter/60 semester units of transicr credit upon cntry.

Santa Monica College graduates with an Associate Degree in Digital Media comprised of
at least 90 quarter/60 semester units and which satishcs cither CSU Academic Breadth or
UC Intersegmental General Education Curriculum (IGETC) lower division general
education requirements. may enter FIDM's Bachelor of Arts in Digital Cinema program
with full junior upper division status. All academic credits camed by Santa Monica
College students/graduates with a grade of C- or better will be accepted for transfer and
students will be guaranteed entry to a bachelors program consisting of 90 quarter/60
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semester units of study. providing that they had at least 90 quarter/60 semester units of’
transler credit upon entry.

Santa Monica College graduates with an Associate Degree in Interior Design comprised
of at lcast 90 quarter/60 semester units and which satisfies either CSU Academic Breadth
or UC Intersegmental General Education Curriculum (IGETC) lower division general
education requirements. may enter FIDM's Bachelor of Arts in Interior Design program
with full junior upper division status. All academic credits carned by Santa Monica
College students/graduates with a grade of C- or better will be accepted for transfer and
students will be guaranteed entry to a bachelors program consisting of 90 quarier/60
semester units of study. providing that they had at least 90 quarter/60 semester units of
transfer credit upon entry.

Santa Monica College graduates with an Associate Degree in Graphic Design comprised
of at least 90 quarter/60 semester units and which satisfics either CSU Academic Breadth
or UC Intersegmental General Education Curriculum (1GETC) lower division gencral
education requirements. may enter FIDM's Bachelor of Arts in Graphic Design program
with full junior upper division status. All academic credits earned by Santa Monica
College students/graduates with a grade of C- or better will be accepted for transfer and
students will be guaraniced entry (o a bachelors program consisting of 90 quarter/60
semester units of study. providing that they had at lcast 90 quarter/60 semester units of
transfer credit upon entry.

Santa Monica College graduates with an Associate Degree in Fashion Design comprised
of at least 90 quarter/60 semester units and which satisfies cither CSU Academic Breadth
or UC Intersegmental General Education Curriculum (IGETC) lower division general
education requirements. may enter FIDM's Bachelor of Arts in Fashion Knitwear
program with full junior upper division status. All academic credits earned by Santa
Monica College students/graduates with a grade of C- or better will be accepled lor
transfer and students will be guaranteed entry to a bachelors program consisting of 90
quarter/60 semester units of study. providing that they had at least 90 quarter/60 semester
units of transfer credit upon entry.

Santa Monica College students will be guaranteed admission to FIDM providing they
have carned an Associate Degree with a minimum cumulative grade point average of 2.0
on a 4.0 scale (3.0 or higher for admissions into FIDM BSBM program). have satisficd
either CSU Academic Breadth or UC Intersegmental General Education Curriculum
(IGETC) lower division general education requirements, and otherwise meel entrance
requirements for the specific major (CIS is open to graduates in any major discipline, all
other majors stipulated in this agreement are only open (o students transferring from
similar majors as outlined in scetions 2-7 above).

FIDM students will be encouraged to apply for financial aid designating the school of
current attendance as their primary scheol. Should the student wish to take courses at
both institutions simultancously. FIDM will arrange for the Santa Monica College to
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release financial aid information to FIDM's Financial Aid Office. FIDM offers several
different types of financial assistance. Santa Monica College Transfer students may apply
for federal and state grants and loans, merit-based (uition scholarships. work-study
programs. and browse ['1DM’s Carcer Center listings for part-time employment. FIDM is
also a military [riendly school and accepts most VA (Veterans Alfairs) education benefits
for veterans, spouscs. and dependents. FIDM is an approved college for students to use
CAL GRANTS A. B & C as well as such Federal Aid programs as Pell Grants,
Supplemental Education Opportunity Grants. Subsidized and Unsubsidized Stafford
Loans. PLUS Loan. Work-Study and Veterans Educational Benelits.

FIDM provides many scholarship opportunitics for both first year (not applicable to
transfer students) and continuing students (applicable to Santa Monica College transfer
students). To qualily students must be U.S. Citizens and be attending school full time
(Minimum of 12 units quarterly). Students may qualify lor more than one scholarship but
not to exceed the cost of tuition. books and supplies. In regards to any FIDM Scholarship
Competitions offering full onc-year scholarships. il a winner is eligible for additional
FIDM scholarship(s). the amount of the full-year scholarship will be reduced by the
amount of the additional FIDM scholarship(s). Further. if'a student is eligible for federal
or state grants or additional scholarships from other sources. the amount of the full
scholarship applied to the student’s first academic year will be reduced by the amount of
the additional grants and/or scholarships. The amount ol the reduction. caused by lederal
or state grants, or additional scholarships from other sources. will be made available as a
scholarship award in the student’s next academic year. The scholarship is applied to
tuition and feces only and has no cash value. 1t can be applied only to FIDM tuition and
fees that are charges in the student’s name and while the student is in attendance. Should a
recipient take a Leave of Absence. change his/her major. withdraw from FIDM or return
from academic dismissal. he or she is entitled to complete the remaining number of units
of the original program to which he/she was accepted. Upon change or return. any
additional units required for the current major beyond the original contract, will be
charged to the student (subject Lo prevailing tuition costs at the time of change or return).
Scholarships are non-transferable. Scholarships which Santa Monica College transler
students would be eligible for include but are not limited (o the following:

Phi Theta Kappa Scholarship (College Transfers) Phi Theta Kappa is the national honor
society for Associate of Arts Degree granting colleges. Students who transfer (o FIDM.
having been a qualified Phi Theta Kappa member at a 2-year college, may receive a $3.000
scholarship toward their initial year at FIDM, Only students who come to FIDM with the Phi
Theta Kappa designation achieved at their prior college are eligible for the award and the
renewal possibilities. Renewable with qualified Phi Theta Kappa membership at FIDM
and consccutive attendance.

Academic Merit Scholarship (High School Seniors, Graduates & College Transfers)
Students must demonstrate academic achievement (GPA and course rigor evaluation) through
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Admissions application materials. Additional essay required. Amounts vary. Renewable with
a 3.0 GPA at FIDM and consccutive attendance. Students must also maintain 12 units
quarterly to qualify for scholarship renewal. Students may qualify for more than one
scholarship but not to excecd the cost of tuition, books, and supplies.*

Artistic/Industry Merit Scholarship (High School Scniors, Graduates & College
Transfers) Students with a minimum 2.75 GPA must demonstrate artistic achievement and/or
demonstrate extensive industry background through Admissions application materials.
Additional essay required. Amounts vary. Renewable with a 3.0 GPA at FIDM and
consccutive attendance. Students must also maintain 12 units quarterly to qualify for
scholarship rencwal. Students may qualify for more than one scholarship but not to
exceed the cost of tuition, books, and supplies.*

FIDM College Transfer Merit Scholarship (College Transfer Students only) This
scholarship opportunity is open to college transfer students (A.A. or higher) from a U.S.
accredited college who demonstrate academic achicvement through Admissions application
materials Additional essay required. Amounts vary. Available only to first-time FIDM
Transfer Students. Non-renewable*

FIDM Professional Designation Merit Scholarship (College Graduates) This scholarship
opportunity is open 1o college graduates (A.A. or higher) from a U.S. aceredited college who
demonstrate academic achievement through Admissions application materials. Additional
essay required. Amounts vary. Available only to first-time FIDM Students attending
FIDM's Professional Designation Program. Non-renewable.*

FIDM Scholarship Foundation The FIDM Scholarship Foundation provides scholarships
for continuing FIDM Students who meet the special criteria of the Allocation Committce.
Potential applicants must be entering their second year of studies and be recommended by
their Student Advisor.

FIDM and Santa Monica College concur that references to this agreement can be made in
both colleges’ publications with the expressed written consent of cach party belore said
materials are published.
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The term of this agreement shall be two years commencing on the date first set forth by the date of
the signatures of both parties. provided that cither party may terminate this agreement without clause.
at any time. upon thirty days prior written notice to other party. 1l the agreement is terminated. all
students currently identified on or belore the date of termination will retain their transfer guarantee
and all other terms stated in the agrecment.

This Agreement contains the entire agreement between the parties pertaining to the transaction and
may not be amended. unless in writing and signed by both parties.

Agreed:

Dale: II/I/IV Date: _ Ofeden 17, 2078

Ms. Estela Narrie Mr. Ben Weinberg

Articulation Officer Articulation Officer

Santa Monica College FIDM/The I‘ashion Institute of Design and
1900 Pico Blvd. Merchandising

Santa Monica, CA 90405 919 S. Grand Ave. Los Angeles. CA 90015

Ms. Lisa Schoening

Dean of Academic Development
FIDM/The Fashion Institute of Design and
Merchandising

919 8. Grand Ave. Los Angeles. CA 90015

oo (Dol 208

A

ot/
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Addendum - Transfer Pathways

STUDENTS STARTING

FIDM
BACHELOR OF ARTS INCREATIVE INDUSTRY STUDIES

RIDK ADVISEMENT SHEET
QUARTER| QUARTER | QUARTER Il
{INTD 100043 SKETCHING TECHNIGUES ! {INTD 10008} SKETCHING TECHNIQUES N {INTD 1050C) TECHNICAL DRAWING Il
{INTD 1090A) TECHRICAL DRAWING | {INTD 16508} TECHNICAL DRAWING I {NTD 1650) SURVEY OF ARCHITECTURE & INTERIOR
{MTD 1220} OE SIGM PROCESS {INTD 1350) SURVEY OF ARCHITECTURE & INTERIOR DESIGH I
{INTO 1480) COMPUTERGRAPHICSI DESIGH {INTE 2810) COMPUTERGRAPHIC S 11l
{GNST 1230) COLOR & DESIGM THEORY (INTD 1450) RE SIDENTIAL DESIGN CONCEPTS {GNST 100} SOCIAL PSYCHOLOGY
{INTD 1880) COMPYTERGRAPHIC S Il (TSC11750) TEXTILE SCIENCE FOR INTERICRDESIGN
QUARTER [V QUARTER V QUARTER v}
{INTE 1850) COMMERCIAL DESIGN CONCEPTS (IHT0 2830) INTERIOR DESIGN THESIS (2 11T {GNST 1500) PROFE SSIONAL PRESENTATION
{INT() 2000) LIGHTNG DESIGN (INTD 2930) BUSINESS PRACTICES FOR {6:NST 3500) FUTURE TRENDS IN SOCIETY
[INTE 2650) MATERIALS FOR INTERIOR DESIGN IHTERIOR DESIGN PRE.FES GNET 43
{GHST 2080) HUMAN FACTORSIN DESIGN 1IKT D 2980) PRESENTATION & PORTFOLIO (GNST 3150) MAPPING YOUR WORLD: INTRODUCTION
{GH ST 250) PRINCIPLE 5 OF KINE S0LOGY {BUMT 3620) BUSINESS LAW TOGLOBAL PRODUCTION
{GHST 250U PRINCIPLE'S OF KINE SIOLOGY LAB | | LT {GWST 3800} ICONSOF CULTURE: THE CONTEXT OF
MEANING
[GNST 3900} IS5UE 5 IN C ONTEMPORARY SOCIETY

THISIS A 31-UNIT PROGRAM.

ALL COURSESARE J UNITS UNLESS OTHERWISE DESIGNATED
ITISTHE STUDENT 5 RESPONSIBILITY TQ FOLLOW THIS ADVISEMENT SHEET CLASSES ARE 10 BE TAKEN IN SPECIFIED QUARTER.

PROGRAM SUBJECT TO CHANGE WITHOUT NOTICE, Wy

ETUDENTS STARTING
WINTER 2016 ORAFTER
FIOM
BACHELOR OF ARTS IN CREATIVE INDUSTRY STUDIES

P R MENT
QUARTER) GUARTER QUARTER B

(FTWR 1100) INTRODUCTIONTO FOOTWEARDE SIGN (FTWR tT00) TECHMICAL SKETCHING FOR FODTWEAR IFTWR 2300} PATTERN DRAFTING FOR FOOTWEAR
(F TWR 1300) SKETCHING FOR FOOTWEAR DESIGN DESIGH IUHITS EHOURS A LLE
(MRCTH 1550} THE RETAIL ENVIRONMENT [FTWR 1800) HISTORY OF FOO TWEAR (F TWR 2500A) DESIGN & TECHNICAL SPECIFICATIONFOR
(TEXT 2240) INTRODUCTION TO4LLUSTRATOR [MMKT 1550) MARKETHG & BRAND DEVELCPMENT FOOTWEARI
[GNST J400ICONSOF CULTURE: THE CONTEXT OF (TEXT 2220 'INTRODULCTION TO PHOTO SHOP {MPDV 1750) TRENDS & FASHION FORECASTING

MEANIRG IGHST 1440) TEXTILE SCIEMCE IMRCH 13503 EXCEL FOR BUSINESSAPPLICATIONS

IGNST H00) SOCIAL PSYCHOLOGY

QUARTER IV QUARTERV QUARTER V]
[FTWR 2400} INTRODUCTIONTO 3. B DESIGN (FTWR 2700) 3. DDESIGN: APPLICATIONS |BUMT 1600) MAMAGEMENT THEORY & PRINCIPLES
[FTWR 2500B) DESIGN & TECHNICAL SPECIFICATION {FTWR 2600) COLLECTION CEVELOPMENT |BUMT 3870) BUSINESS LAW

FORFOOTWEARN [FIWR 2660) SPECIAL FROJECTSINFOOTWEAR IGHST 3700) MULTICYL TURAL PERSPECTIVES THROUGH
[MFTG 2520} GLOBAL TRADE DYNAMICS {GNST 26} PRINCIPLE § OF KINESIOLOGY THE SHORT STORY
{GNST 2220) HISTORY OF DESIGN {GN 51 2500} PRINCIALE S OF KINE SIOLOGY LAB 1 Uial IGHST IT50} MAPPING YOUR WORLD: INTROQDUCTION TD
{GNST 3500) PROFESSIONAL PRESENTATION {GH5T J600) FUTURE TREND S IN SOCIETY GLOBAL PRODUCTION
«FRE RED GIIET M0 IGHST 3300) ISSUESIN CONTEMPORARY SOCIETY

THISIS A 91.UNIT PROGRAM.

ALL COURSES ARE TUNITS UMLESS OTHERWISE DESIGNATED.
IT15 THE STUDENT § RESPONSIBILITY TO FOLLOW THIS ADVISEMENT SHEET CLASSES ARE TO BE TAKENIN SPECIIED QUARTER.

[6]
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STUDENT 5 STARTING
WINTER 2013 ORAFTER
FIDM
BACHELQR OF ARTSIN CREATIVE INDUSTRY STUDIES
ASHI G A X
o+
QUARTER| QUARTER )l A ut
{DESN 1250) INDUSTRY SEMING TDESH 1150) FASHION SKETCHNGEOR DESIGN | {DESM 15501rnsmou SHETCHING FOR DESIGH I
[DESN 1760) PATTERN DRAF TING I (JULITS {OESN HZD)APPLI£D DORAPING FECHNIQUES 3 4TS PRE REQ CESH 11571
1EHIURS WiLAB) HOURS W LB (PRE REZ CELII1ZE% | (DESN 2560) PATTERN DRAFTIMGIN 3UNITS

{MPDV 1800) FUNDAMENTAL 5 OF SKETCHING [DESN 2160) PAHERN CRAFTING 1 AUTKTE EHOURS A/LAB)
{GNST 1440) TEXTILE SCIENCE IEHIURS LB (DESH 2689) CREATIVE DES/GN ANALYSIS & COLLECTION
{GNST 3150) RESEARCH ON TOMICS OF DESIGN HISTORY [DESN 2780) CREATIVE DESIGN AFPLICATIONS DEVEL GPMENT

[QESN 2530) COMPUTER - AIDED FASHIONDESGH |
FRE-REQ PO 1BLT

(MPDV 2200) DIGITAL DESIGNIFRE.REQ DES(1 2520
(TSCHB00) FABRICIDENTIFICATION (PRE-REC GHIT 1447

QUARTER IV

{DE5M 1850) THE BUSINESS OF FASHION
\FRE-REC TSCI13001

{DESN zmpcouecnou DEVELOPMENT(3UIITS
1EHIURS WLaB)

{DE SN 2380} PORTFOLIO PREPARATION A PRE SENTATION
\PRE-REC DESH 26831

MARKING
{BUMT 3600) MANAGEMENT THEORY & PRINCIPLES

{MFTG 2560) COMPUTER PATTERN DRAFTING. GRADING, &

(GNST 2520) PRINCIPLE § OF KINESILOGY

(GNST 2520L) PRINCIPLE 3 OF KINESIOLOGY LAB 100727

(GNST J400) S0CIAL PSYCHOLOGY

IGNST 1750} MAPPING YOUR WORLD: INTHOOUCTION TO
GLOBAL PRODUCTION

(GH AT 3800) ICONS OF CULTURE: THE CONTEXT OF
MEANING

1BUMT4500) MARKE TING MANAGEMENT

QUARTER W1

(GMST 15001 PROFESSIONAL PRESENTATION
(GNST 3600] FUTURETRENDS IN SOCIETY
FRE.REQ GHET M0
(GMHST 3000} 1 SSUE § IN CONTEMPORARY SOCIETY
(BUMT J680) GLOBAL MARKETING COMMUNICATIONS
FRE-REQ ELMT 451
(BUMT 3820; BUSINESS LAW

THISIS A 91.UNIT PROGRAM.

ALL COURSES ARE JUNITS UNLESS OTHERWISE DESIGNATED.

715 THE STUDENT'S RESPONSIBILITY TO FOLLOW THIS ADVISEMENT SHEET. CLASSES ARE TO BE TAKEN IN SPECIFIED QUARTER

gTUDENT 5STARTING
T

FIOM
BACHELOR OF ARTS IN CREATIVE INDUSTRY 5TUDIES

R M L

QUARTER

[JO SN 1102) MAT ERIAL & METHODS OF JEWELRY
MANUFACTURING

1JRSN 1200) RENDERING |

{GHST 2780) MAJOH ARTMOVEMENTS

{GN 5T 3750) MAPPING YOUR WORLD: INTRODUCTION
TQ GLOBAL PRODUCTION

{BUMT 3600} MANAGEMENT THEORY & PRINCIPLES

JER|

(JDSM1400) RENDERING I FRE FE2 JOEH 1107 1200
(JOSN 1500) INTRODUCTIONTO COMPUTER AIDED DE SIGN
(JO5H 1600) METALSMITHING | PRE RET [LEl 112
(JOSN 1700) WAX CARVING & CASTING

IFRE-REQ JDSH 1150 1258
[GHST 1530) GEMOLOGY

|

QUARTER 1l

unsmaoomamwwmmu SUNNTS)
E-RED JESH 1423 1620 (700
IJDSH1900]CREATIVEDESIGNFDRJEWELR\"DESIGHI
(FRE.REQ JOEN 1406 16551700+
[JDSN2!00]CDMPUTER-MDEDJEWELRYDESIGNl
PRE.RED JOSH 1537)
{GN'ST 1560} HISTORY DF JEWELRY

QUARTER IV

{JDSN 1850) BUSINESS OF JEWELRY DESIGN
iPRE.REQ GMST 1620, 1580

[JOSN 2200) METAL SMITHING Iil (E UHITS)
IPRE.REQI JDSH 1760 1800

[JEYSN 2300) CREATIVE DESIGH FOR JEWELRY I 6 UHITS
{FRE-REQ JOSH 1800, 1300

[JO'SH 2500) COMPUTER-AIDED JEWELRY DESIGN I
{FRE-REQ. JLSH 2105)

QUARTER Y

[JDSN 2700) CREATIVE DESIGN FOR JEWELRY Il
HITE (PRE-REQ JOEH 2250, 2305
[JOSN 2950) SAMPLE CASE DEVELOPMENT &
PRESENTATIOM (PRE REQ JCEN 1500 2200
[GNST 3500} PROFESSIONAL PRESENTATION
(BUMT 4800 MARKETINGMANAGEMENT
IFRE.REQ BUMT )6

QUARTER W)

{GN5T 2520} PRINCIPLES OF KINE ICLOGY

{GNST 2530L) PRINCIPLE 5 OF KINESHOLOGY LAB | 1 00T

{GN ST 3500} ICONS OF CULTURE: THE CONTEXT OF
MEANING

{GNST 3900} ISSUESIN CONTEMPORARY SOCIETY

{BUMT 3630 GLOBAL MARKETING COMMUNICATIONS
(FRE-RED BUNIT 4850

THISIS A $1.UNIT PROGRAM.

ALL COURSES ARE 3 UNITS UNLESS OTHERWISE DESIGHATED

IT 1S THE STUDENT'S RESPONSIBILITY TO FOLLOW THIS ADVISEMENT SHEET. CLASSES ARE TO BE TAKEHN IN SPECIFIED QUARTER.

www.fidm.edu
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TUDENTS STARTING.
AF

FIDM
BACHELCR OF ARTS IN CREATIVE INDUSTRY STUDIES
P THY MA N RE_A 1 _§H

FIDM

]

QUARTER |

{MFTG 1150) MARKETING DYNAMICS FORFASHION
ilF TR-NSFERREDlrl TLKELIF TG 2682
FROMOULRTER Y,

{MF TG 1400) APPAREL PROCESSI 2 unns
(EHIURS W ILAR

{METG 2050) TECHNICAL SHETCHINGI

{MF1G 2250) GLODAL HUMANRE SOURCT
MANAGEMENT

{GNST 1440) TEXTILE SCIENCE

QUARTERS

iMFlGﬂOﬂ)APPAREL ?ROCESS[IIBUNII'-

EHOURE SLABPRE-REL LIF TG 1350
MFTG 1580)EOM9UTER SKETCHINGI

FRE.REQ IFTQ 2267 GUIT 144,
IMFTG 2120) MERCHMDI SING. COSTING& SPECIFIC-&TION

FRE RE2 MFTG1A%C [0
iMF TG 2640) QUAUIYCDHFROLMANAGEMENI
{TSCN1700} TEXTILE TESTING FORQUALITY ASSURANCE
FRE REQ GHET 1447

[MF TG 732083 APPAREL MANAGEMENT TECHNOLOGY 1
(MFTG 2500} COST CONTHOL & €O TG

{MFTG 2520) GLOBAL TRADE DYHAMICS

{MFTG 2560) COM;UI[H PATIERN DRAFTING, GRADING &
(MF1G 2580) SOURCING & INVENTORY MANAGEMENT

Al L]

KFTGE

FRE.REC LFTGI122
R REQ L'FT52350
MARKING (PRE-REQ I'FTG 1370

FAE.RET GHET 1447

RUARTER IV

(MF TG 2550) PRODUCTION CONTROL & PLANNING
(PRE REQ [AFT(E 2685
[MFTG 2630) WHOLESALE SELLING
(PRE-REQ MFTG 1150
[MF TG 2720) MARKET ANAL\‘SISl PRESENTATION
(FRE-REQ MFTG IS
(MUST BE TAHEH IN QU~RTER
[MF TG 2780) CWNERSHIP B FINANCE
IPRE REQ NFTG 2050 2600
(GN ST 3800) ICONS OF CULTURE: THE CONTEXT OF
MEANING

QUARFER Y

{GNST 3400) SCCIAL PSYCHOLDGY

{GNST 3500} PROFESSIONAL PRESENTATION

{GNST 37150) MAPPING YOUR WORLD: INFRODUCTION
TAGLOBAL PRODUCTION

{BUMT J1300A] FINANCIAL ACCOUNTINGY

{BUMT 3820) BUSINESSLAW

(GNST 2500) PRINCIPLE 5 OF RINESIOLOGY

IGNST 25 L)PRINCIPLE 5 OF KINE SKOLOGY LAB 1 LUHIT
IGNST 1500} FUTURE TRENDS IN SOCIETY

(GNST J900H15SUESIN CONTEMPORARY SOCIETY
[BUMT 3630) GLOBAL MARKETING COMMUNICATIONS

(BUMT 13008) FINANCLAL ACCOUNTING I

QUARIER Y]

THISIS A 1-UNIT PROGRAM.

ALL COURSES ARE 3 UNITS UNLESS OTHERWISE DESIGHATED,
TTISTHE STUDENT S RESPONSIBILITY 10 FOLLOW THIS ADVISEMENT SHEET. CLASSES ARE TO BE TAKEM IN SPECIFIED QUARTER.

FIOM

BACHELGR OF ARTSIN CREATIVE INDUSTRY STUDIES

A T A M

HE

QUARTER )

(MMKT 7420} MARKETING COMMUNICATION S
(MRCH 1420) TEXTILES & PRODUCT ANALY SIS
(MRCH 1700} MERCHANDISE MATH

[MRCH 1750) MERCHANDISING STRATEGIES
(MACH 1950} EXCEL FORBUSIME S5APPLICATIONS

AR u

{MMKT 7020) BRAND MANAGEMENT STRATEGIES
(FRE RED LTI

{MRCH 1870) TREND ANAL YSIS L STYLINGCONCEPT§
IPREREC IZRCH 1420 178

{MRCH zzoommcm\umse BUYING

REQ LRCH 1736 1952
{MRCH Jmnnvmcen BUSINESS APPLICATIONS
ERE.REC JARSH 1550
(SMED 2780) E-C OMMERCE MARKETING

QUARTER W)

(MMKT 7780) INTEGRATED MARKETING COMMUNICATIONS
FRE REQ JAIKT 25680)

(MRCH 7700) ARPLIED BUYING
FRE REQ MRCHIZUD.ITED

IMRCH 2660) MERCHANDISE FLANNING 3 ALLOCATICH
SREAEQ I/RIA 200 2962

IMRCH 2980) CONTEMPORARY HU SIME 55 STRATEGIES
FRE REG IMAMKT 25600

[MRCH 2420) GLOBAL SUPPLY CHAIN & LOGISTICS
FREREQ IMRCHIIDD)

QR
(BUAD 2850) ENTREPREREURSHIP
SREAEQ LUMKT 2060 MACH 1T

QUARTER IV
[GNS5T 2500 PRNCIPLE S OF KINESIOLOGY
{GNST 3400) SOCIAL PSYCHOLOGY

{BUMT 1820} BUSINESS LAW
{BUMT 4130B) FINANCIAL LITERACY (6 UIiTE)

{GNST 75)0L) PRINCIPLE S OF KINE SIOLOGY LAB | | U2IiT)

ARIER

(GNST J300) CONSUMER SCCIAL BEHAVIOR

(GNST I750) MAPPING YOURWORLLD: INTRODUCTION TO
GLOBAL PRODUCTION

(GNST 3800 ICONSOF CULTURE:THE CONTEXT OF
MEANING

(BUMT 300 ETHICS INBUSIHESS

(BUMT 41007 SMALL BU SRESSMANAGEMENT
IFRE-REQ BUMT 138

QUARTER VI

(GM ST J500) PROFESSIONAL PRESENTATION

(GMNST 3600) FUTURE TRENDS IN SOCIETY
FREREQ GHET 1400

(GNST 3700) MULTICINL TURAL PERSPEC TIVE S THROUGH THE
SHORT STORY

(GMNST 39001 ESSUESIN CONTEMPORARY SOCIETY

(BUMT 4910) CREATMTY IN BUSINESS
SRERED BulaT 1110 BULT M1 3B

THISIS A 91 UNIT PROG RAM.

PROGRAM SUBJECT TO CHANGE WITHOUTNOTICE

www.fidm.edu

ALL COURSES ARE JUNITS UNLESS OTHERWISE DESIGNATED.
TS THE STUDENT'S RESPONSIBILITY TO FOLLOW THIS ADVISEMENT SHEET CLASSES ARE TO BE TAKEN IN SPECIFIED QUARTER.
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Fashion Institute of Design & Merchandising
213.624.1200 | 919 South Grand Avenue, Los Angeles, California goois

Los Angeles San Francisce Orange County San Diego

TUDENTS STARTING
AF

FIDM

FIDM

BACHELOR OF ARTS IN CREATIVE INDUSTRY STUDIES

IEXTILE DESIGN CORE - AQVISEMENT SHEET

QUARTER]

(TEXT 1350) STUDIO TECHNIQUES 1 1& Ut TS
(TEXT 2220} INTRODUCTION TO PHOTO SHOP
[TEXT 2240) INTRODUCTION TO ILLUSTRATOR
(GNST 1420) HISTORIC TEXTILES

QUARTERII

ITEAT 1650) STUDIO TECHNIQUESIE & 1.701T ¢
PRE HEQ TE-T 115
|TEAT 2550) COMPUTER. AIDED SURFACE DESIGNI
FUNITSHPRE.REQ TETITED
ITEXT 3150) TREND ANAL YSIS

QUARTER N

(TEXT 1750) CREATING FABRIC STRUCTURES (3 UNITE
Wt HDOURS & LAE

(TEXT 2750) COMPUTER AIDED SURFACE DE SIGH [1 (6 UHITS
\FRE-REG TEXT 2882

(TEXT 4650) LINE DEVEL OPMENT
\PRE REQ TEXT ME:

(GNST 1440) TEXTILE SCIENCE

QUARTER IV

{TEXT 1850) SURFACE DESIGN FOR INTERIOR
APPLICATIONS

(TEXT 2600) DESHGN FOR FORM & FUNCTION

(TEXT 2850) TEXTILE PRINTING (3UHTS

(TEXT 4350) PORTFOLIQ DEVEL OPMENT
|PRE-REQ TEART 5508 4652
[T 5C11800) FABRICIDEMTIFICATION

5 HOURS WiLAE) (PRE-REQ TE-TI7TED

QUARIERY

{GNST 2420y SURVEY OF WESTERNART Il

(GNST 2520) PRINCIPLE 5 OF KINESIDLOGY
|GNSTI5D0L) PRINCIPLE S OF XINESIOLOGY LAB (113 T,
1GNST 3200} CONSUMER SOCIAL BEHAVIOR

{GNST 1400} SOCIAL PSYCHOLOGY

GLOBAL PRODUCTION

IGNST IT60) MAPPING YOUR WORLD: INTRODUCTION TO

QUARTER V)

{GNST 3500) PROFESSIONAL PRESENTATION
[GNST 3600) FUTURE TRENDS IN SOCIETY

PRE REQ GNST 3430,
{GNST J900}ISSUE S IN CONTEMPORARY S5QCIETY
[BUMT J620) DUSINESSLAW
(BUMT 4840) STUDIES INLEADER SHIP

THISIS A 91 UNIT PROGRAM.

PRCGRAM SUBJECT TO CHANGE WiTHOUT NOTICE,

BTUDENTS STARTING
WMTER 2013 OR 2FTER

ALL COURSES ARE 3 UNITS UNLESS OTHERWISE DESIGNATED.
IT 15 THE STUDENT' 5 RESPONSIBILITY TO FOLLOW THIS ADVISEMENT SHEET. CLASSES ARE TO BE TAKEN IN SEECIFIED QUARTER.

FLW

B2CHELOR DOF 2RTS W CRESTRE INCUSTRY STUDIEY

MIUSL COMMUHRICETIONS CORE - &Csl

EHT SHEET

10792847

GUARTER 1

{VCOM 1250} SURVEY OF VIBULL COMMUNICATIONS

{VEOM 1350] IDEATION SKETCHMG

(¥GOM 1503 DRAFTING TECHUKGUES FOR VIBUSL
PRESENTATION

{VCOM 2180) COMPUTER RENDERING

{GH ST 1220) COLOR § DESIGH THEORY

QUARTER &

{5500 (43Y] PERSPECTHLE SHEFLCHING

{VROM 32201 MATERLGLS & PAOPS 2. % T
§-2.85 7. A8 S8ED SE

{WGOM 2250 COMPUTER GRIPHICS

{5C0M 2840 PUBLKC RELATIOHNS FOR ENTERTSINMENT &
F& HION

{3MEDN 1700y MTROCUCTION TO 30CILL MEDLS

]
u gaeu 138G

QUZATER &I

IVGOM 1550) CRITICAL CONCEFTS FOR VIAUAL
COMMUNICATIONS
[wGOM 1850 TRENDS. P2ST. PRELENT & FUTURE
(VEOM 2020 LAYDUT & DESGH
IVEOM 2480 CESGH MITZLLATION I.ATS
5 =0.RL0 W AS PSESED LM INT
IGREH 7783) INTROOUCTION TO DIGITAL PHOTOGRA PHY
SREBED LIX4 D13 NS

GQUARTER v

(VGOM 2380) ADVAHCED OIGITAL M GING

{VEOM 2510) E-COMMERCE § VisUat MERCHZHDISHG
SREAEL LLOM 20

(VEQK Z78) PORTFOLIO PHEPARATION &
PREMENTATION

(VCOM 2520) FASHION STYLING & COORCIMATION
SREAEG SOV B F1P W

IVEOM 2883) ENTREPREREURSHI® FOR VISUSL
PRESENTATION

QUARTER v

{GH ST 2530 PRINTIPLE S OF KINESIOLOGY

{GH ST 25301 ) PRINCHLES OF KINEMOLOGY L8 1 T

{GHET N1 RESEZRCH M TOPC S OF DESIGH
HIITORY

IGHST 10 WXL PIYCHOLOGY

{GH ST 3750t MAPPIHG YOUR WORLE WTRODUCTION T
GLOBAL PROQUCTION

{BUMTIR00] WMANAGEMENT THEORY 3 PRINCPLES

GULRTER W

{GHIT 3500] PROFESMONLL PRESENTATION
IGNST 300 FUTURE TREND3S M SOCIETY
SRI-REID INET 0%
IGHT 3300 ICOHS OF CHLTURE.THE COHTEXT OF MELHING
{GHST 3300) ISSUES 1 CONTEMBORARY JOCIETY
(BUMT 35X BURHESY LA

THIS 13 4 31-UNTT PROGRAM

PAOGRAM SURJECT 10 CHANGE WITHOUT NOTICE,

www.fidm.edu

ALL COURSES SRE JUNHITS UMLESS OTHERWISE DEMGHATED
T 13 THE STUDEHT'S AESPONSBILITY TO FOLLOW TS ADWISEMENT SHMEET CL233ES LAE 70 BE TAKEH N SPECFIED QUARTER
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Fashion Institute of Design & Merchandising
213.624.1200 | 919 South Grand Avenue, Los Angeles, California gooag

Las Angeles | San Francisco Orange County San Diego

STUDENTS STARTING
SUMMER 2013 OR AFTER

FIDM

BACHELOR OF SCIENCE IN BUSINESS MANAGEMENT

UARTER |

{BUMT JI00A) Fatiiican] Accountng |

{BUMT J000) Mnnagement Theory &
Prneples

IBUMT 3200 Manasgement s niaon
Svstcing

{GNST 05300 Wning dos 1rale ssicnls

{BUMT JWN0H) Fuun sl Accountag 11
[HUAT J600] Mt ket Masingstnent

[GRST 25701 Micioeninom s
[CGNST 3000 Waeh) Bolitwal Hintory

UARTER Il

HE RECE B T e

R (L. F BN EELE

[SES

QUARTER 1

TLEUNIT J6atH Glolint Mg ke ting Comenutn alwons
Q RUAT vy

1 Ao puniting,

VAT RN,

ST 20 H) P gles of Chenusiny

LOGNST 2570] M comonics

1
BUMT 3ty Man

(BUMT 3720 Managemen! Sirategy
HRE REQ fHMY o5k
IBUMT 3840 Business Law
[BUMT 4200} Financinl Manoagement
(PRE REQ BUMT dus)
[BUMT 4250) Supply Cham Manapement
PFRE RLG BUNMT 1930
IBUMT 4500 Iimernational Finange
PRE KREQ LT S9%hN

(UM 3003 Snvdk Busmess Mo wesenn
(BLUMT 35005 Globad AManagemnent Stiatedirs
BUMT 45205 Applcd Matagement Strategy

{BUMT 4840} Studies m Leadeasbhap
{GHST 2330 Pundiples of Kios sy

[GNST i":’lnl.j Paaiples of Kieaoligs Jal

RE KRG BT G2 frestl e
ek KEQ BHAMT fi0h

WPRE BLQ BLMT ST 1 MY 10k

sorr el NS 2000 Bl of Mavhany,

{1 Lnity
STy ST 8T T, s 0f Mg,

[T Y AN

IGHST 3300) Malessivnal Prenentatsan [GNET 23700 Aprplietl Sttt tie = IUSKT 3-100) Socml Puyi hefogy
el B ten y
UARTER IV QUARTER V QUARTER VI

TEUM Y 31OH)) Badics i Business
R REQ IHOUT /4y
{BEMT 3050 aan Resource Munagement
WL REQ PUEME IS 10:
{BUMT 44500 Stuatvge Mamsgenwent Palicies
HYHE REQ DUAT doer HUMTI Vigty
WUMT 9 10p Cromaviey T Dusiness
GPRE RELY TIMT 1oy
1GNS 1 10] Lsses 1 Contenipor
(%4 RO GNET B0t

S0ty
ST Lakdt

THIS IS A 91.UNIT PROGRAM.

Al cuwrses e Y units unboss mbeiwise desenmed
Any units 1 be translereesd 1o FIDM must be evatuated oy the GEst guagies In the aculenne sonnselior

1t 1= the atirdent a gesponsihitsey 1o fldlow thes advaseent shiert

PRDGRAM SURIEC T TOUCHANGE WITHOUT ROTOE

BTUDENTS STARTING
SPRING 2018 OR AFTER

JUNIOR XEAR

FIDM

U 1arees e 10 be taben 0 specibied uarter

REY 24207 207

BACHELOR OF ARTS IN DIGITAL CINEMA

QUARTER |

(DI 0 IHREUTING FOR FILM & TV

ENEH K200 BRTROGDETC TION T4 SCRIPT
ANALYSIS FOR FIILAM & TV

(G A0 FILMMARIRG COACEPTS B
PRAUCTIC LS

IGNST JNKH WORLD POLITICAL HISTORY

CHNST 1800) ICONS UOF CULTURE THE
CORTEXT OF MEANING

QUARTER 11

ADNLRE 00} CREATIVE WHITING
FE T T
(PG 350 VISTUAT STORYTELLING
TFEBRIQUES & TECHNOLOGY
AMGE ATOOA) DOCUNENTARY FIEMAMARING |
(GNST 2570) MICROES ONDMICS
AGHET 1400 COLLEGE MATHEMATICS

QUARTER.JIL

(D01 AT 100 UMERN TARY FITMMARING 1L
SN R E A

IR0 VTS ETHONG FOR DOCEMENTARNS

{Ivtel AU T IGHEING TR HSHQUES

(THGD ELECTIVE

{GNST 24708 APPLILD STATISIH S

QUARTER [V
DG 4200) PHE, FRODUCTION
ARG REGE [WCE 230y ATO0N T,
HHGE 3K IRTHODUCTION TO PRODUCING
FORFIM R TV
(VG 550A) FINISHING TRCHRMOUES |
{GNST 2530 PRISUIPLES OF RKINESHLOGY
GNST 25.10L) PRINCIPLLS OF KINESILOGY
LAH 1N
{GNST 2400 SOCIAL PSYLHULUGY

QUARTIER Y
ADWHE S5 PROGIDL CTTOEN S0 DEO o TSNS
WL R B
ALHCH 35500 FINISHING TEC HRIGUES 1t
FRE e L s
{GNST Ju 3 PRINUIPLES OF CHEMISTRY
OR BUSINGSS
PREUFES ST ALY

QUARTER.Y]

NG a0y Poedd PROTIVCOCTION ETHTCRRIAL
OF FINATL PR T
PR Y)Y NEUH R

D] 4R 10 AN ASCED POST PRODULTION
WISLAL L FRECTS
Pkl Aty 4i

(EATE A2 AT AN D POST PROIENR TION
AR AUX & THGTTAL OUTPLT
PRE R QT D P

RG] 15k WERLTY CINEMA

JGONST Juh BS 1N CONTLMPORARY
e CTY s ki ciiad W

THIS IS A 91-UMIT PROGRAM

AL COURSES ARE 1 UNITS UNLESS OTHERWISE THESIGHATEY
ANY UNITS 70 IH: TRANSFERRED TO FIDM MUST BE LVALLATED [N THEL FIST GUARTLE 1Y THE A6 ARFMIC COURSELOR
IT 15 THE STUDENTS RESPORSTNITY TO TOLLOW THIS ADVIST MERT SHELT

LULAS

PROGRAM SUILIECT TO CHANGE WITHOUT XOTICE

www.fidm.edu
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Fashion Institute of Design & Merchandising
213.624.1200 | 919 South Grand Avenue, Los Angeles, California goois

Las Angeles San Francisco | Grange County  San Diego

STUDENTS STARTING
FALL 2018 OR AFTER

JUNIOR YEAR - (TRANSFER from A A. FASHION DESIGM}

FiDm

BACHELOR OF ARTS (N FASHION KNITWEAR DESIGH

QUAHTER {
15 UHITS

{8051 1600} CREATIVE DESIGN STRATECIES
ITEXT 1750} CREATING FABRIC STRUCTURES

{3 UNITS} {6 HOURS Wi LAB)
(GNST 2750) SEMINAR 114 THE AATS

QUARTER 1
1% UNITS

AKNT O 3400 FUNDAMEHTALS QF MACHINE
KKITTING (6 UNITS

(BDSM 17500 ADVANLE D GARMENT CONSTRUCTION
10 UNITSy

QUARTER 1l
19 UiTS
¢RMTD 3700} STITCH & COLOR DESIGN 14 URITS)
tEHTD J200) KriT GARMENT COHSTRUCTION
(GHST 20001 WORLD POLITICAL HISTORY
IGNST 3150} RESEARCH OM TOMICS OF DESIGH

{KNTD 4200) INDUSTRIAL STITCH PROGRAMING
18 UNITS) (PRE-REQ. KNTD 37000
{KNTD 4100) FULL FASHION KNITTIHG (b UNITS)
{PRE-REQ. MNTD 3400, KNTD 1800;
{GNST 2510) PRINCIPLES OF MINESIOLOGY
§OHST 2530L) PRINCIPLES OF KNESIQUOGY LAB {1 UMIT)

{KNTD 4400 4HDUS TRIAL SILHOUET TE PROGRAMING
16 UNITS) iPRE REQ. KNTE 42000

{GMST 36001 FUTURE TRENDS IN SOCIETY

(GHST 3756; MAPPING YOUR WORLD  INTRODUCTION TO
GLOBAL PRODUCTION

AGNST 38001 ICONS OF CULTURE: THE COMTEAT OF
MEAHING

IGNST 2810) PRINCIPLES OF CHEMISTRY {MPDY 600 ADVANCED TECHICAL ILLUSTRATION o HISTORY
{MPGV 3100AF ADVANCED TECHICAL ILLUSTRATION I
SENIDR YEAR - (TRANSFER from A A, FASHION DESIGH)
QUARTER 1V QUARTER ¥ UARTER V|
16 UNITS 19 UNITY 15 UNITS

(KHTD 4300y KKITWEAR CONSTRUCTIOHN STUDID
16 UNTTS) (PRE-REQ MNTD <4001

(KNTD $B5) KiiITWEAR COLLECTION DESIGH
(PRE-REQ. KETD 4200H

{GNST 3700} MULTICULTURAL PERSPECTIVES
THROUGH THE SHORT STORY

{GHST 3900} ISSUES 08 COMNTEMPORARY SOCIETY

THIS 15 A 51-UNIT PROGRAM.

ALL COURSES ARE 3 UNITS UJILESS OTHERWISE DESIGNATED

T 1S THE STUDENT'S RESPONSIBILITY TO FOLLOW THIS ADVISEMENT SHEET

PROGRAM SUBJECT TO CHANGE WITHOUT HOTICE

STUDENTS STARTING SUMMER & FALL 2018

CLASSES ARE TO BE TAKEM It SPECH IED QUARTER,

REw, LT 208

AND EACH SUBSEQUENT SUMMER & FALL
FIDM,
BACHELOR OF ARTS IN GRAPHIC DESIGH
JUNIDR YEAR
QUARTER | QUARTER 1t QUARTER 1

(GRPH 2080) PHOTQ RENDERING

(GRPH 21)0) CONCEPTUAL DESIGH

(GRPH 3550) ADVANCED TYPOGRAPHY

(GNST 1000} WORLD POLITICAL HISTORY
{SMED 1100} MOBILE APPLICATION MARKETING

(GRPH 14200 DEVLLOPING ASSETS
(PRE RLQ. GRPH 2080}
{GRPH 2840) TITLE DESIGM (PRE REQ GRPH 35500
1GRPH 11500 PHOTO DIRECTION
{GHST 27801 MAJOR ART MOVEMENTS
(GNST 21701 APPLIED STATISTICS

{GRFH 24804 SPECIALTY DESIGH

{GRPH 33801 KEY ART DESIGH. THEATRICAL
tPRE REQ. GRPH 2424

{GRPH 380t LIFESTYLE BRAND STRATLGIES

{GHST 2570} MeCROECONOMICS

{BUMT 4840} STUDIES i3 LEADEREHIP

SENIOR YEAR

DUARTER v
{GRPH 3780) KEY ART DESIGN; TELEVISION
{PRE-REQ GRPH 3180}
(GRPH 4430} MOTION GRAPHICS |
(GHST 3150) RESCARCH DN TOPICS OF DESIGH HISTORY
(GNST 3400) 50CIAL PSTCHOLDGY
(GHST 2530) PRINCIPLES OF KIMESIOLOGY
1GNST 2530L) PRINCIPLES OF WINESIOLOGY LAB (1 UHLD)

QUARTER V

(GRPH 4080) KEY ART DESIGH HOME ENTERTAINMENT
{PRE REQ. GRPH 17804

{GRPH 4150) ACTIVATED MARKETING

(GRPH 48801 MOTION GRAPHILS 11
{PRE-RCQ. GRPH 4480)

{GHST 2630y PRINCIPLES OF CHEMISTRY

IGNST 30%0) WRITING FOR BUSINESS PROFESSIONALS

QUARTER Wi

{GRPH 4780) ENTERTAINMENT LICEHSING
(PRE REQ GRPH 4080}

(GRPH a%801 :NDUSTRY PORTFOLIO
¢PHE REQ. GRPH 4080}

1GHST 38001 ICONS OF CULTURE: THE CONTEXT OF
MEAMING

TGNST 3900 155UES 1 CONTEMPORARY SOCIETY
{PRE REQ. GHST 3050

1BUMT 3100) ETHICS 1N BUSINESS
{PRE RED BUMT 4R40)

THIS IS A 91-UNIT PROGRAM,

ALL COURSES ARE 3 UNITS UHLESS OTHERWISE DESIGMATED

AH'Y UMITS TO BE TRANSFERRED TO FiDM MUST BE EVALUATED IN THE FIRST QUARTER B THE ACADEMIC COUNSELGR
1T 05 THE STUDENT' 5 RESPOUSIBILITY TO FOLLOW THiS ADVISEMENT SHEET

PROGRAM SUBJECT TO CHANGE WITHOUT HOTICE

www.fidm.edu

CLASSES ARE TO BE TAKEN N SPECIFIED QUARTER

[11]
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Fashion Institute of Design & Merchandising FIDM

213.624.1200 | 919 South Grand Avenue, Los Angeles, California goo1s

Los Angeles  San Francisco | Orange County San Diego

STUDEHTS STARTING
FALL 2018 OR AFTER
- FIDM
BACHELOR OF ARTS IN INTERIOR DESIGH
JUNICR YEAR
ARTER| QUARTER I QUARTER W)
(INTD 1210) CONSERVATION & HISTORIC PRESERVATION {INTD 3360} ADVARCED RESIDENTIAL DESIGH {INTD 15408} BUILDING SYSTEMS B CODES H
(IHTD 3410) SPECIFICATIONS & MATERIALS {INTD 3380L} ADVANCED RESIDENTIAL DESIGH LAB {INTD 3780) ADVANCED COMMERCIAL DESIGN
(GHST 3450) APPLIED MATHEMATICS (INTD 35404) BUILDING SYSTEMS & CODES ¢ {INTD J7B0L) ADVANCED COMMERCIAL DESIGH LAB
{GHST 3550) PSYCHOLOGY OF COLOR & APPLICATION {805+ 3700} DIGITAL PHOTDGRAPHIC IMAGE {INTD 4130} SURFACE PATTERN DESIGN
{GHST 3800) :CONS OF CULTURE: COMTEXT OF MEANING | {GHST 3400) SDCIAL PSYCHOLOGY {GNST 2630) PRINCIPLES OF CHEMISTRY
R YE.

UARTER iv QUARTER V QUARTER V1
{INTD 4120) IHTERIOR PRODUCT DESIGH (INTD 4510} SPECIAL TORICS (INTD 4850) PORSFOLIO
{INTD 45504) FURHITURE DESIGH | {INTD 45203 CONSTRUCTION DOCUMENTS & DETAILS {INTD 4700) SEMOR DESIGH THESIS 16 UMITS)
{GHET 2530) PRIHCIPLES OF KIHESIOLOGY {INTD 4530) PRACTICHUM {IHTD} ELECTIVE
{GHST 2530L) PRINCIPLES OF KINESIOLOGY LAB {1 UHUT) | {INTD 45508} FUANITURE DESIGM I {GNST 3050} WRITING FOR BUSINESS PROFESSIONALS
{GHST 2570} INCROECOHOMICS {GHST 2870) MACROECONOMICS
{GHST 3150} RESEARCH O YOPICS OF DESIGN MISTORY

THIS 15 & 91-UNIT PROGRAM,
ALL COURSES ARE 3 UNITS UNLESS OTHERWISE DESIGNATED
ANY UHITS TO BE TRANSFERRED TO FIDM MUST BE EVALUATED IN THE FIRST QUARTER BY THE ACADEMIC COUHSELOR.

IT 15 THE STUDENTS RESPOMSIBILITY TO FOLLOW THIS ADVISEMENT SHEET.
CLASSES ARE TO BE TAKEM IN SPECIFIED QUARTER,

PROGRAM SUBJECT TO CHANGE WITHOUT NOTICE, REV. 6/5/2018

[12]

www.fidm.edu



